own Web site. The two small-scale surveys of students in the United Kingdom on their awareness of CCTV International offer some indication of the impact it may have in the global information f low. The chapter concludes with a discussion of the advantages and disadvantages of the state-centric public diplomacy model for the projection of soft power.
The Development of CCTV's Overseas Channels
From the start, Chinese Communist Party (CCP) leaders were highly sensitive and attentive to the role of overseas broadcasting as a form of "foreign propaganda." Their efforts to reach the international audience via broadcasting go back to the early 1940s. On December 3, 1941, it set up China Radio International (CRI) 3 in a cave in Yan'an, aimed at "promoting understanding and friendship between the people of China and people throughout the world."
4 On September 11, 1947, the CCP reached the outside world in an English-language broadcast for the first time. Today, CRI broadcasts 1,100 hours of programs daily in 38 foreign languages, in addition to Mandarin and four other Chinese dialects.
China's first TV station, Beijing TV Station (CCTV's predecessor), was set up in 1958. Shortly after the Great Leap Forward, the CCP Central Committee's Ministry of Propaganda held the first "National TV Foreign Propaganda Conference" in 1963. Only eight TV stations that had survived those tumultuous years attended.
5 Not surprisingly, "foreign propaganda" activities for TV stations in those days simply meant exchanging news documentaries with TV stations in other communist countries, due to technological constraints and ideological orientation. 6 With economic reforms and new openness to the world since the late 1970s, China is increasingly keen to have its voice heard on the world stage. This became particularly important after the Tian'anmen incident in 1989, when China encountered international criticism (especially among the Western countries) for its lack of human rights. Television had already played an instrumental role in constructing the political and cultural discourse that created and reproduced national identity, loyalty, and pride in Chinese society. Now the Chinese government adopted it again as a vehicle to reconstruct China's image by broadcasting its voice to the world. Not yet able to use satellite channels to reach out directly to foreign publics, China's strategy was to publicize itself through other countries' broadcasting networks. It began developing partnerships with overseas Chinese and foreign TV
